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For over three decades, CLEAN GULF has been the go-to event for professionals involved in oil spill prevention, preparedness, response,
and recovery. That legacy remains at the heart of the event—but as the industry evolves, so does CLEAN GULF.

Beginning in 2025, CLEAN GULF is broadening its scope to serve the wider all-hazard response community. From environmental
emergencies to complex incident management, the event will address the growing challenges facing today’s response professionals.

Alongside trusted content and case studies, the 2025 event will introduce new education formats, hands-on demonstrations, and
exhibit floor activations that bring response solutions to life and spark meaningful dialogue.

Reach this highly qualified audience of buyers and decision-makers by securing your exhibit space or sponsorship. Attendees rely
on CLEAN GULF to find the tools, technologies, and partnerships that help them prepare for, respond to, and recover from real-
world emergencies.

Industry Reach

» Academia/Association/NGO » Occupational Health &Safety
» Agriculture » Oil and Gas

» Barge/Tanker » Oil and Gas Distribution
» Chemical/Petrochemical » Pipeline

» Drilling Services » Ports/Terminals

» Emergency Response/Clean-up » Processing/Refining

» Environmental > Rail

» Exploration/Production » Storage

» Financial/Legal > Subsea

» First Responders » Supplier/Manufacturer
» Government/Regulatory » Trucking/Transportation
» Healthcare » Tugging/Towing

» Marine Salvage & Fire > Wildlife

Contact Renie Mayfield to discuss exhibit and sponsorship opportunities at CLEAN GULF!
’ 720-289-7008 ‘ rmayfield@accessintel.com
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2024 Event Insights

11+% Over 140

Registered YOY Exhibitors
Attendees Growth & Sponsors

46% manager level or above

1% Engineer Other
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marketing
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12% Executive/
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“It brings the government agencies and the private
industry together - we’re working for a common goal.”

Valuable Networking

850/ of attendees felt the ease of meeting relevant
O exhibitors was good/excellent

“CLEAN GULF is one of the premier emergency response conferences,
so of course we want to be here, and it's great to see many of our
companies we work for and we work with so it's great networking.”
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Partial List of 2024 Attendees

Alaska Clean Seas.............cccccoecuruiuueruncinnincna President

A Maritime Service: Project Manager

APM Terminal HSSE Director

Atlantic Envi | Resg Team Planning and Preparedness Manager
A Marine / IMMS Managing Director

Beacon Offshore Energy ............... .. Director

Boldwater Environmental Solutions .. .. President & CEQ

bp Gulf of Mexico Crisis & Continuity Management Manager
Breaux P Products Senior Vice President
Bridger Aerospace Group LLC SrVp/GM Aviation Services
Center for Offshore Safety.................cccccocvvrnrnneee Senior Director
Chevron Emergency Management Specialist (HSE)
Clean Gulf A President
Coastal Waste Services ...................cccccoeuuneeeee.... President
Colonial Pipeline Company Senior Crisis Management & Response Spec
Ci Phillips Director, Crisis Management
& Emergency Response
Conti IR Senior Well Servicing Foreman
Corpus Christi Area Oil Spill Control ..................... Spill Control Technician/Boat coxswain
Delek Logisti Sr EHS Manager
Department of Ecology ..............cccooeniuniunicincincans Spill Responder
DOT/PHMSA Supervisor, Oil Spill Response Branch
E3 Envi | President / CEO
Eco-Staff Oil and Gas LLC.............c.cccocvvuvrerrcineans Regional Director of Business Developmen
Energy Transfer Emergency Response manager
EniF | Emergency Response Coordinator
Envi | Risk Solutions, Inc. Vice President
Environmental Science Services, Inc. .. Executive Associate
EPA Region 6 EPA
Equinor Leader, Crisis & Continuity Managment
ES&H Consulting services, Inc............................... President
ExxonMobil Principal for Oil Spill Response
FEMA Emergency Management Specialist
FL Fish & Wildlife C State Scientific Support Coordinator
Forefront Emergency M President
GFL Envi I Branch Manager
Global Env. & Industrial Response......................... VP of Environmental & ER
GrayMar Environmental Services .......................... Senior Vice President
H/Advi Ab hy Managing Director
Hanby Envi | President & CEO
Hanson P | Services Inc. Environmental Scientist
Harbo Technol President
Heidelberg Materials Env. Manager
Heritage | Services Chief 8 bility & Innovation Officer
Hess Corporati Sr. EHS Specialist
HF Sinclair Emergency Response Specialist
Hilcorp Energy Company Manager
IAMC Indigenous Caucus/Marine Shipping Chair
INGRAM VP, Safety, Training & Compliance
International Air R President
Isla Maritime COrp.............ccocuevneurrrneenerrerrenns Director of Operations
Jensen Hughes Director Regulatory Compliance, Digital
KIEWIT Corp Marine Compli Manager

Kinder Morgan VP, Oy
L&M Environmental Response .............................. President
LAMOR 0il Pollution Control Expert
Leeds Envil | Services President
Lion Industrial R Chief Executive Officer
LLOG Exploration Co. Well Operations HSE/Compliance
Lotte Chemical Emergency Response Advisor
Lyondellbasell Sr. HSE Specialist
Marathon Oil Emergency Response Coordinator
Marathon Petroleum Company LP Marine Terminal Advisor
Marine Well Containment Co..............cccccovvrerrennnee Senior Emergency Preparedness & Response
Maritime New Zealand Manager, Maritime Technical Operations
ARS Chief Operating Officer
Mat Tech Industrial Services................................. Vice President Operations
Mid Compli & Resy President
Mississippi Dept. of Envi |
State Repl

Quality (MDEQ)

| Sector Leader, Oil & Gas

Moran Ei I R yLLC Director, ERP
Morganza Action Coalition ... ... Executive Director
Mote Marine Lak y Vice President
MSU Port Arthur, USCG. ... LTJG Abundo
Murphy Exploration ... ... Global Regulatory & Environmental Advisor
Murphy Oil Corp Emergency Response Advisor

ional Response Corp

a Republic Services Company Area President
Natural R Canada Director Science and Policy - MPRI
NJ (NJR) GIS & Emergency Response
NMPC Project Director
NOAA - Resp &R i Emergency Response Division Chief
Northern Air Cargo ............c.coccoeveeeneeerereencerennnes Vice President & General Manager
Occidental Petrol Corporati GOM EPR Manager
OCEANPACT C00
0il Spill Resp Preparedness Solutions Manager
OSHA Area Director
OSRL Preparedness Solution Advisor
()44 HSE Manager Production & Projects

Gulf of Mexico

Pace Analytical Vice President
Phillips 66 Emergency Response Team Leader
PLAINS Sr. HSE Specialist
Plimsoll Safety Captain
PM Green Energy CEO
Polaris Applied Environmental Scientist
Port Corpus Christi .. Director of Emergency Management
Port of Houston Authority. .. Chief Port Infrastructure Officer
Prince William Sound RCAC.............cccccoovvernnnncee Drill Monitor
QT Envi | President

public Services Emergency Response Manager-ES
Resolve Marine. General Manger Compliance Services
RPS Ocean Science, Tetra Tech Senior Scientist
RWNvi | LLC President
Sander R / BUXUS Director, Responder Liaison Services

. 720-289-7008

Saudi Drill

VP of busil development

SBM OFFSHORE
SCAA
Sector Ohio Valley
SERVPRO - Team Mayhall
SET Environmental .............c.c.cocooerniieincinrincnnnce
Shell

Shell Emergency g

Shell Exploration & Production Co.

canth

Devall

hern Logistics Inc.
oh N !

Stantec Consulting Services Inc. ................c.........
Stolthaven Terminals...............cccccocueennce

Emergency Response Discipline Lead
Executive Director

IMD Manager

Owner

Director of Emergency Services
Principal; Emergency Management
Production Excellence and Capability Manager
Americas Regional Manager

VP Sustainability

CEO

Director M&A

Vice President - Emergency Response
Contract Administrator

Strategic El | Resp luti President and owner

Sunoco LP Envirc | Supervisor-Southwest Region
T&T Group of Comp Chief Operating Officer

Talleres Industrial Proyect Manager

Talos Energy Inc Director-HSE

TEEX - Emergency Services Training Insti..
Texas A & M University Corpus Christi...
Texas Division of Emergency Management
Texas General Land Office
Texas International Terminals..................cc..cc......
Texas State A
The Resp Group.

TotalEnergies Fluids SAS...............coccoovnrierennennce
Transport Canada

Trident Environmental Group, LLC.........................
TriGreen Water

U.S. Envi | P ion Agency

U.S. Fish and Wildlife Service................................
Union Pacific Railroad

United States Environmental Services LLC
— Jackson

US Coast Guard
US DOT PHMSA
US EPA
US Fish and Wildlife Service.................c.ccccoooeenueeee
US Maritime Safety Services ..............c.ccoocvinrunne
Valero

Valero Three Rivers Refinery .................c.cccc.........

Venture Global LNG ................cccccoooeiviiiinnicnnnce

Washington State Department of Ecology .............
Wastequip

WCMRC
Western Canadian Spill Services...........................
Wildlife Response Services, LLC...........................
Williams
Woodside Energy

Training Manager

Director and Professor

Division Chief

Deputy Director

Director, Environmental Services
Emergency Management Specialist
CEO

GLobal Sales Manager
Superintendent, ISR

CEO

Managing Partner

Acting Branch Manager, OEM

FWS National Spill Response Coordinator
Sr. Director Hazardous Materials

Director of Emergency Response
Deputy EMFR Chief

Emergency Response Liaison

OEM RID Director

Biologist- Spill Response and NRDAR
President

Emergency Response Manager

Staff Environmental Engineer
Venezuela

Crisis & Emergency Manager Training
& Exercises

Prevention Section Manager

US Environmental Container Division Mgr.
Director Response Readiness

Manager Safety and Regulatory Compliance
Wildlife Biologist

Regulatory Compliance Specialist

Business Resilience Advisor

24 rmayfield@accessintel.com


mailto:rmayfield%40accessintel.com?subject=
https://www.cleangulf.org

Why Exhibit at CLEAN GULF? Y7

CLEAN GULF brings together more than 1,600 professionals from oil & gas, maritime, rail, environmental services, and government agencies—all focused on
strengthening prevention, preparedness, response, and recovery efforts. These attendees aren't just browsing—they come to CLEAN GULF with purpose, actively
seeking the solutions that will help them meet evolving response challenges.

Whether you offer equipment, technology, training, or consulting, there’s no better place to showcase your capabilities than on the CLEAN GULF exhibit floor.
Exhibiting gives you direct access to qualified decision-makers who are ready to engage, evaluate, and invest.

New for 2025, the exhibit hall will also feature live demos and activations to spark conversation and draw steady traffic. Plus, networking breaks are
built into the event schedule, giving your team structured time to connect with attendees face-to-face.

Your exhibit space includes:
Floor space with standard booth backdrop, side dividers and booth sign
An unlimited number of complimentary booth staff registrations
NEW! One complimentary Full Conference Pass
Special exhibitor rates on Full Conference Passes
50-word listing in the official show guide
Exclusive hotel pricing through the official hotel block

Access to a free suite of digital promotional tools personalized with your company name
and booth number to be shared with your clients and prospects. Digital tools include
a referral web page and custom email

Exhibit space is sold in 10’x10’ increments and is $3400 for an inline space and $3500 for
a corner space.

. 720-289-7008 »X rmayfield@accessintel.com
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Sponsoring & Advertising Information ") %E?;‘N

THOUGHT LEADERSHIP PARTNER

$25,000 — EXCLUSIVE

Sponsor will be presented in name and title as Thought Leadership Partner throughout CLEAN GULF ‘25 including, but not limited to, the
promotions listed below:

BRAND REACH

> Sponsor Title/Logo on the sponsor page of www.cleangulf.org linking to your company website
Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion to the industry
Sponsored email to CLEAN EVENTS list of over 25,000 industry professionals

Banner Ad on www.cleangulf.org

Option to host a webinar with pre-recorded materials OR live with a moderator provided by CLEAN GULF. Webinar attendance will be
promoted to CLEAN EVENTS list of 25,000 industry professionals

» Exclusive Product Category Sponsor on www.cleangulf.org Exhibitor Directory, includes ad and guaranteed #1 listing in the category

CONFERENCE & EXHIBITION PRESENCE

Sponsor Title/Logo on entrance unit to the exhibit hall and registration backwall

Sponsor Title/Logo on sponsor signage around convention center event space

Sponsor Title/Logo on signage at each host hotel for CLEAN GULF

Sponsor Title/Logo on podium signs in all conference session rooms

Company will be recognized, and thanked, during the opening remarks of the Keynote Address
Company will be recognized, and thanked, during PA announcements made on the exhibit floor each day
Logo included with company contact information and 50-word description in the show guide

Full page ad in the show guide

Option to submit (5) power point slides that will run during the breaks in the conference sessions
Option to include a marketing piece or giveaway in the attendee bags distributed at registration
Sponsored branded recyclable water bottles distributed at water filling station at attendee registration
2-4 hour CLEAN GULF Workshop with hosted coffee/light food station

OR 90 minute roundtable with coffee light/food or beer/wine bar

Mobile app push on the CLEAN GULF mobile app. Messaging determined by sponsor.

RELATIONSHIP BUILDING

» 5 full conference passes (value $3000)

vvyvyy

VVVVVVVVVYVVVYYVYYVYY

. 720-289-7008 »X rmayfield@accessintel.com
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Sponsoring & Advertising Information (continueq)

CORPORATE SPONSORSHIP

$12,500
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

> Rotating banner ad on www.cleangulf.org to include sponsor messaging

CONFERENCE & EXHIBITION PRESENCE

» Prominent branding onsite:
» Company Logo on entrance unit to the exhibit hall and registration backwall

» Company Logo on ‘Thank you to our Sponsors’ signage around convention center
event space

» Company Logo at each host hotel for CLEAN GULF
» Company Logo on podium signs in all conference session rooms

» Company will be recognized, and thanked, during the opening remarks
of the Keynote Address

» Company will be recognized, and thanked, during PA announcements made on the
exhibit floor each day

» Company Recognition in the show guide: logo, contact information and 50-word
description

» Option to submit (5) power point slides that will run during the breaks
in the conference sessions

> Option to include a marketing piece or giveaway in the attendee bags distributed at
registration

> 20% savings on a full-page ad in the onsite show guide

RELATIONSHIP BUILDING | J ||
» 5 full conf
ull conference passes | JI }“Em ;LEiHéGULF \

=
.

m’

9 CLEANG 1lf

INDUSTRY SPONSORSHIP

$7,500
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

» Prominent branding onsite:

» Company Recognition/Logo on entrance unit to the exhibit hall and registration
backwall
» Company Logo on ‘Thank you to our Sponsors’ signage around convention center
event space
» Company will be recognized, and thanked, during the opening remarks of the
Keynote Address
> Conp]p;]ny recognized, and thanked, during PA announcements made on the exhibit floor
each day
» Company Recognition in the show guide: logo, contact information and 50-word
description
» Option to include a marketing piece or giveaway in the attendee bags distributed at
registration

» Option to submit (1) power point slide that will run during breaks in the conference
sessions

RELATIONSHIP BUILDING

» 2 full conference passes

. 720-289-7008 »X rmayfield@accessintel.com
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Sponsoring & Advertising Information (continueq)

9 CLEANG ulf

WELCOME PARTY SPONSORSHIP

$20,000 — EXCLUSIVE - $10,000 — CO-SPONSORSHIP
PRE-SHOW BRAND REACH:

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion to
the industry. Once contract and logo are received, inclusion will begin.

> One dedicated party invitation email to include sponsor(s) logo sent to pre-registered
attendees

CONFERENCE AND EXHIBITION PRESENCE:

» Prominent branding onsite including:
» Company Logo displayed on the entrance unit to the exhibit hall

» Company Logo displayed on “Thank you to our Sponsors” signage placed around
convention center event space

» Company recognized, and thanked, during PA announcements made on the exhibit floor
each day

» Company recognized in the show guide: logo, contact information and 50-word
description

> Option to include a marketing piece or giveaway in the attendee bags distributed at
registration

» Company recognized as a sponsor in the powerpoint presentation that runs during
breaks in the conference sessions

» Company Logo displayed on % page ad Welcome Reception Promotional Ad in Show
Guide

PARTY SPONSOR PRESENCE:

» One-hour welcome party with open bars serving beer and wine

> Signage in party area promoting sponsor(s) company

» Sponsor signage at each bar

» Cups and napkins displaying sponsor logo at each bar

> Option to place literature or small giveaway on a
table in the party area

> Option to provide a raffle item as an attendee
giveaway. Name to be drawn at the end of
the reception, must be present to win (item
provided by sponsor). Sponsor retains all
business cards dropped.

RELATIONSHIP BUILDING:

» 3 full conference passes

BEER GARDEN SPONSORSHIP

$15,000 — EXCLUSIVE « $7,500 EACH — CO-SPONSORSHIP
BRAND REACH:

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE AND EXHIBITION PRESENCE:

» Prominent branding onsite including:
» Company Logo displayed on the entrance unit to the exhibit hall

» Company Logo displayed on “Thank you to our Sponsors” signage placed around
convention center event space

» Company recognized, and thanked, during PA announcements made on the exhibit floor
each day

» Company recognized in the show guide: logo, contact information and 50-word
description

» Option to include a marketing piece or giveaway in the attendee bags distributed at
registration

» Company recognized as a sponsor in the powerpoint presentation that runs during
breaks in the conference sessions

» Company Logo displayed on % page Beer Garden Promotional Ad in Show Guide

BEER GARDEN SET-UP AND SPONSOR PRESENCE:

» 20’ x 30’ carpeted space in the exhibit hall

» 4 ft x 15 ft hanging banner displaying sponsor logo

» Tables and seating

> Tabletop Games

» Tended bar serving beer, wine and light snacks

» Cups displaying sponsor logo

» Option to provide a raffle item as an attendee
giveaway. Name to be drawn at end of the reception,

must be present to win (item provided by sponsor).
Sponsor retains all business cards dropped.

RELATIONSHIP BUILDING:

» 1 full conference pass

. 720-289-7008 »X rmayfield@accessintel.com
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Sponsoring & Advertising Information (continueq)

MOBILE APP SPONSORSHIP

$5,000 — EXCLUSIVE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion to
the industry. Once contract and logo are received, inclusion will begin.

» Multiple email blasts promoting mobile app with company logo included

CONFERENCE & EXHIBITION PRESENCE

» Company Recognition in the show guide: logo, contact information and 50-word
description

» Company Logo on entrance unit
» Ad in show guide promoting mobile app

» Company Logo on ‘Thank you to our Sponsors’ signage around convention center and
event space

» Promotion of mobile app included in power point presentation that runs during breaks in
the sessions

> Splash screen with sponsor recognition when app is opened
> Text Alerts (1 push per day during event)

RELATIONSHIP BUILDING

> User metrics provided post-show

9 CLEANG ulf

KEYNOTE SPONSORSHIP

$8,000 — EXCLUSIVE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion to
the industry. Once contract and logo are received, inclusion will begin.

» Email blasts promoting Keynote session with company recognition

CONFERENCE & EXHIBITION PRESENCE

» Option to give 5-minute introduction and/or video to Keynote

» If the schedule allows, at the conclusion of the keynote, attendees may be led from the
session to the exhibit hall opening and sponsor booths with live entertainment

» Company Logo on signage and coffee sleeves at the Keynote Coffee Break

» Company Recognition in the show guide: logo, contact information and 50-word
description

» Company Logo on entrance unit

» Option to include a marketing piece or giveaway in the attendee bags distributed at
registration

» Company recognized as a sponsor in the power point presentation that runs during
breaks in the conference sessions

RELATIONSHIP BUILDING

» 2 full conference passes

. 720-289-7008 »X rmayfield@accessintel.com
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Sponsoring & Advertising Information (continueq)

CELL PHONE CHARGING STATION SPONSORSHIP

$6,000 — EXCLUSIVE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

» Company Logo and message located on free-standing
cell phone charging station(s) in exhibit hall

» Company Recognition in the show guide: logo,
contact information and 50-word description

» Company recognition in the mobile app

» Company recognized as a sponsor in the power

point presentation that runs during breaks in the
conference sessions

LANYARD SPONSORSHIP

$6,000 + COST OF LANYARDS — EXCLUSIVE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in al
to the industry. Once

CONFERE N PRESENCE
» Company Logg prifte adge lanyards
» Company Logd on entrance unit

» Company Recognition in the show guide: logo, contact information and 50-word
description

» Company Recognition/Logo recognized as a sponsor in the power point presentation
that runs during breaks in the conference sessions

vertising, email marketing and promotion

A
dlo ceived, inclusion will begin.

9 CLEANG ulf

WEBINAR SPONSOR

$5,000
BRAND REACH

Start the conversation prior to CLEAN GULF in November, or continue to engage with
your prospects and customers well after the event ends. Position your company as
the go-to for thought leadership and industry education with a webinar promoted to
the entire CLEAN GULF email audience. Note: Could also be positioned as a virtual
roundtable discussion.

CONFERENCE & EXHIBITION PRESENCE

» Webinar topic and speaker(s) up to you to determine

» Sponsor gets full webinar registration list with contact details

» Promotion via email, social media posts, and banner ads

» Sponsoring company to receive post-event webinar access for marketing purposes
» Logo and company description on website

NETWORKING BREAK SPONSORSHIP

$3,500 — 3 AVAILABLE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your
company website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and
promotion to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

» Company Logo on signage in the exhibit hall placed
at break location

» Company branded napkins at break stations during
networking break

» Company Recognition in the show guide: logo,
contact information and 50-word description

» Option to include a marketing piece or giveaway
in the attendee bags distributed
at registration

» Company recognized as a sponsor in the power
point presentation that runs during breaks in the
conference sessions

. 720-289-7008

24 rmayfield@accessintel.com
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Sponsoring & Advertising Information (continueq)

LUNCH SPONSORSHIP

$5,000 — 2 AVAILABLE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion to
the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE
» Company Logo on lunch tickets, presented to conference delegates at registration
» Company Logo on tent cards, placed on each table in restaurant area inside the exhibit hall

» Company Logo on signage placed inside exhibit hall lunch area, promoting company as
lunch sponsor

» PA announcement made inside exhibit hall recognizing your company as the lunch sponsor
on that day.

» Company Recognition in the show guide: logo, contact information and 50-word
description

» Company recognized as a sponsor in the power point presentation that runs during breaks
in the conference sessions

» Option to include a marketing piece or giveaway in the attendee bags distributed at

registration

CLEN) &

AN
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CONFERENCE TRACK SPONSORSHIP

$4,500 — 1 AVAILABLE PER TRACK
BRAND REACH

> Company Logo on the Sponsor page of www.cleangulf.org linking to your company website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion to the
industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

» Company Logo on signage outside the sponsored track room

» Company branded notepads and pens will be placed in session room of sponsored track

» Company Recognition in the show guide: logo, contact information and 50-word description

» Company recognized in the power point presentation that runs during breaks in the sponsored
conference track

> Option to submit (2) power point slides that will run during the breaks in the track room
> Option to include a marketing piece or giveaway in the attendee bags distributed at registration

RELATIONSHIP BUILDING

> Full contact information for attendees of the sponsored conference track
» 1 full conference pass

BAG SPONSORSHIP

$4,000 + COST OF BAGS — EXCLUSIVE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion to the
industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

» Company Logo printed on bags handed out to ALL attendees

> Option to include a marketing piece or giveaway in the attendee bags distributed at registration

» Company Logo on entrance unit

» Company Logo on ‘Thank you to our Sponsors’ signage around convention center and event
space

» Company Recognition in the show guide: logo, contact information and 50-word description

» Company recognized as a sponsor in the power point presentation that runs during breaks in
the conference sessions

. 720-289-7008 »X rmayfield@accessintel.com
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Sponsoring & Advertising Information (continueq) 9 CLEANG ulf

WORKSHOP HALF DAY SPONSORSHIP ESCALATOR SPONSORSHIP

$5,000 CONTACT US FOR DETAILS
BRAND REACH BRAND REACH
» Company Logo on the Sponsor page of www.cleangulf.org linking to your » Company Logo on the Sponsor page of www.cleangulf.org linking to your company
company website website
» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and » Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
Eromotion to the industry. Once contract and logo are received, inclusion will to the industry. Once contract and logo are received, inclusion will begin.
egin.

CONFERENCE & EXHIBITION PRESENCE

» Company branding on escalators leading from the exhibit hall to the conference area.

CONFERENCE & EXHIBITION PRESENCE

» Room in the conference area to conduct the 4-hour workshop Incredibly high visibility for traffic of attendees coming onsite to CLEAN GULF.
> Registration logistics handled by Access Intelligence staff » Company Recognition in the show guide: logo, contact information and 50-word
> Standard AV equipment (specialized setups or additional equipment will be at an description

additional cost to sponsor)
> Refreshments served to workshop attendees
» Complete workshop details in the show guide

» Company Recognition in the show guide: logo, contact information and 50-word
description

» Company Recognition/Logo on signage displaying details on the workshop
outside the conference room

RELATIONSHIP BUILDING

» Full contact information of all registered attendees of the workshop
» 2 full conference passes
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Sponsoring & Advertising Information (continueq)

BEVERAGE STATION SPONSORSHIP

$2,750 — 6 AVAILABLE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

> Tended Bar serving beer & wine near your exhibit booth
(if applicable)

» Option to place koozies or cups with company
branding at sponsored beverage station (items
made with recyclable material preferred)

» Company Logo on signage next to your
sponsored beverage station

» Company Logo on ‘Thank you to our Sponsors’
signage around convention center and
event space

» Company Recognition in the show guide:
logo, contact information and 50-word
description

CLEAN &JI.-'H'

BEVERAGE
SHIION

)

AISLE BANNER

$1,000 PER BANNER — 6 AVAILABLE
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

» Double sided aisle banner with company logo hangs over the aisle on which your
booth is located

» Company Recognition in the show guide: logo, contact information and 50-word
description

9 CLEANG ulf

COLUMN WRAPS

CONTACT US FOR DETAILS
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

» Column wrap displaying sponsor logo/messaging placed in a high traffic area. Digital
artwork with messaging provided by sponsor

PROMOTIONAL BANNERS

SIZES, PRICING AND LOCATIONS VARY
BRAND REACH

» Company Logo on the Sponsor page of www.cleangulf.org linking to your company
website

» Inclusion as a sponsor in all CLEAN GULF advertising, email marketing and promotion
to the industry. Once contract and logo are received, inclusion will begin.

CONFERENCE & EXHIBITION PRESENCE

> Large Banner displaying sponsor logo/messaging placed in a high traffic areas.
Digital artwork with messaging provided by sponsor

.
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Add-On's & Advertising

PARTNER SPOTLIGHT NEWSLETTER

One dedicated Newsletter blast to the CLEAN EVENTS industry list
(gty 10,000+). Sponsor provides content in html format, to include Sponsor
logo, web site link, 150 word sponsor description and (5) questions for Q&A.

$5,000

CLEAN EVENTS PARTNER EMAIL

One dedicated email blast to the CLEAN Events master list of industry
professionals (qgty 25,000). Your company must provide the content and
we will launch it through our database. Partner emails deploy on Mondays
and Wednesdays. Dates are available on a first come, first serve basis.
We will only deploy one partner email per day.

$3,750

PRE-SHOW EMAIL OUTREACH

One dedicated email blast to all registered CLEAN GULF attendees

(at your choice of time). Your company must provide the content and we
will launch it through our database. Partner emails deploy on Mondays
and Wednesdays. Dates are available on a first come, first serve basis.
We will only deploy one partner email per day.

$1,200

EXHIBIT HALL/BOOTH PROMOTION FLOOR DECALS $2,000

Floor decals with your company logo and booth number will be placed
in 3 locations on the exhibit floor or conference area. Includes (3) full size
2 ft x 2 ft full-color adhesive decals with logo/booth number and/or company

message. Location will vary for best visibility.

LOGO UPGRADE IN SHOW GUIDE
(EXHIBITING COMPANIES ONLY) $275

Get your logo added to your company listing in the official CLEAN GULF
onsite show guide.

MOBILE APP ALERT $250

Send a push notification to everyone that has downloaded the mobile app.
You provide the copy and the action (i.e. Visit our booth, check out our website, etc.),
and we'll make sure everyone gets your message!

POST-SHOW EMAIL OUTREACH

One dedicated e-mail blast to all registered CLEAN GULF attendees
post-show. Your company must provide the content and we will launch it
through our database. Partner emails deploy on Mondays and Wednesdays.
Dates are available on a first come, first serve basis. We will only deploy
one partner email per day.

$1,500

BAG INSERT $1,000 ($1,500 FOR NON-EXHIBITING COMPANIES)

Submit an item (company literature or giveaway) that will be offered
to ALL attendees when they get their registration badge onsite.

SHOW GUIDE ADVERTISEMENT

+ Full-page advertisement in the show guide — Premium 31 ,700
* Full-page advertisement in the show guide $1 ,600
+ Half-page advertisement in the show guide 3800
« Quarter-page advertisement in the show guide $550
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Digital Marketing Opportunities

BANNER PARTNER SPOTLIGHT PARTNER
ADVERTISING NEWSLETTER EMAIL BLAST

Advertise on the Clean Events Websites Engage the Clean Community as a Thought Send Your Own Email Message Directly
to Increase Brand Awareness Yearound! Leader with this Informative Newsletter to the Inboxes of our Clean Community

PARTNER

Features: Features: Features:
Super leaderboard ads run 150 word sponsor description Reach 12K Community Leaders
above-the-fold and in the footer Sponsor logo Sponsor provides HTML and sub-
Limited Slots Available to Q&A (5 questions) ject line for team approval
Maximize Share-of-Voice Link to sponsor website Include links and contact information

Opportunities to Run Ads
on Multiple Sites

CleanGulf.org
CleanWaterwaysEvent.org

$5,000/Year $7,500/Deployment $5,000/Deployment
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